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The 2016 US election can be considered one of the most significant upsets in modern democratic times. Pollsters across the globe predicted a
landslide win for Democratic candidate Hillary Clinton given her experience in, and devotion to public service — all things considered, she was
the rational choice. Yet, despite the consistent comments and remarks made by Republican candidate Donald Trump throughout the
campaign, the reality TV star now controls the largest democracy in the Western Hemisphere. Based on the success of the Australian model,
Function Group Analytics partnered with award winning Heartbeat Ai Technologies to once again prove that emotional drivers not only explain
why a choice is made, but also improve predictive accuracy and validity overall when combined with rational drivers.

+ Secondary emotions provided insight info why Trump was « Akey distinction between the candidates came in the form of the secondary
successful in the four key swing states. While voters appeared emotions related to Joy. While Clinton conveyed power and confidence (in addition
equally angry with each candidate, the Anger associated with to other desirable leadership fraits), Trump offered optimism and encouragement
Trump was more aligned with the standard type of criticism consistent with the *make America great again” slogan
directed at polificians; whereas, for Clinton, the emofions were + The results of this study also highlighted the push and pull effect of emotions. That is,
STrOd”QEV G”dT morg rk;ego’rlvde, W'TE resint[memdbde'r]rg trhe strongest how voters feel about an alternate candidate can be just as important as how they
and characterised by words such as hate and detes ; i
feel about their preferred candidate DECISION MAKING
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